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Generali 2021 strategy validated

RESILIENT FINANCIAL
PERFORMANCE

PROACTIVE AND
DECISIVE EXECUTION

GENERALI 2021
CORE CONVICTIONS
REINFORCED

Effectively navigatingthe COVID-19 cri si's by | everaging Ge
strengths: clearly defined strategy, focus on technical excellence and
well-diversified business model

Decisive actions taken to protect shareholder value and better serve
customers in |Iine with Generali 6s Lifetin

Strategic plan underpinned by a set of core convictions that allow
Generali to capitalize on emerging trends and opportunities

2021 EARNINGS PER SHARE TARGET CONFIRMED
COMMITTED TO DIVIDEND TARGET

Erint
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Resilient financial performance underpinned by best-in-class, diversified operations

DIVERSIFIED BUSINESS MODEL WITH OPTIMIZED ESTIMATED P&C COVID-19 CLAIMS EXPOSURE
RISK SELECTION MINIMIZES COVID-19 IMPACT c. U100 million

TOP-LINE RESILIENCE MAINTAINED DESPITE P&C GWP LIFE NET INFLOWS ON RESERVES
MARKET HEADWINDS +3% YoY (flat like for like) 3% annualised
CONTINUED DELIVERY OF BEST-IN-CLASS P&C COMBINED RATIO LIFE NEW BUSINESS MARGIN
TECHNICAL PERFORMANCE 89.7% 4.10%
ASSET MANAGEMENT STRATEGY DELIVERING EARNINGS GROWTH EXTERNAL CUSTOMERS GROWTH
GREATER REVENUE DIVERSIFICATION +32.8% YoY 32% of revenues (FY16: 6%)
STRONG BALANCE SHEET WITH ROBUST CAPITAL SOLVENCY Il RATIO NET HOLDING CASH FLOW
BUFFERS AND SOLID CASH REMITTANCES 203% AHEAD OE PLAN

Results as of September 2020 é?'g
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Full commitment to Generali 2021 financial targets l

INNOVATION AND DIGITAL
AR TRANSFORMATION

FINANCIAL TARGETS CURRENT STATUS
6% - 8% \/
EPS CAGR RANGEL ( ) ON TRACK
2018 i 2021
U4 .- 50 billion
CUMULATIVE DIVIDENDS \/ ON TRACK
20191 2021 ( ) SUBJECT TO
REGULATORY ENVIRONMENT
55% - 65%

DIVIDEND PAY-OUT RANGE?

>11.5% \'/ /' 2019 and 2021¢ ROE >11.5%
AVERAGE RETURN ON EQUITY? . :
G 2019? 202(1) QU '.,_) X 2020 impact of COVID-19 and one-offs

1. 3year CAGR,; adjusted for impact of gains and losses related to disposals .ﬁ
2. Adjusted for impact of gains and losses related to disposals ESpmr)}
5 3. Based on IFRS Equity excluding OCI and on total net result GENERALI



Decisive actions to successfully deliver Generali 2021 plan

Extensive portfolio review to identify, quantify and mitigate direct business impacts

Effective capital and liquidity management actions to optimize remittances
and cash utilization

Accelerated expense reduction plans to protect profitability margins

ALM actions to further de-risk the balance sheet and strengthen resilience against
volatile markets

Proactive approach to protect Generali employees while minimizing business
disruption

Ern
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Core convictions underpinning Generali 2021 reinforced

CONVICTIONS

CURRENT CONTEXT

EUROPEAN MARKETS
REMAIN ATTRACTIVE

RETAIL AND SMEs
DRIVING PROFITABLE
GROWTH

INTEGRATED P&C,
LIFE AND ASSET
MANAGEMENT

DISTRIBUTION
ENHANCED BY DIGITAL

A Strong ECB response and framework for fiscal stimulus

A Wave of consolidation and M&A opportunities expected

A Greater propensity for household savings

A Increased awareness of insurance needs, notably in areas
of Health and Protection

A Customers increasingly seeking integrated protection
and savings solutions as interest rates likely to remain
lower for (even) longer

A Increasing customer demand for omni-channel solutions,
blending digital and physical offers

STRATEGIC ACTIONS

REINFORCE LEADERSHIP
THANKS TO GENERALI 2021

EFFECTIVELY COMBINE
INSURANCE LEADERSHIP
WITH GROWING AM PROPOSITION

ACCELERATE PACE OF DIGITAL
TRANSFORMATION ACROSS
PROPRIETARY AGENT NETWORK

Ern
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Generali 6s Lifetime Partner ambition undernpp

AnA LI FETI ME PARTNER TO I TS CUSTOMERS, OFFERI NG | NNO
SOLUTI ONS THANKS TO I'TS UNMATCHED DI STRI BUTI ON

STRATEGIC PRIORITIES & PROGRESS

BEST IN CLASS OFEER USING A New generation of digitally-born products bundled
DIGITAL AND DATA ANALYTICS with a range of personalized value added services

A 3.8 million! customers registered online,

SEAMLESSLY CONNECT of which 61%?! are active mobile and web hub users

GENERALI, AGENTS AND
CUSTOMERS

A 82%2 of agents are now fully remote and digitally enabled

STRENGTHEN GENERALI BRAND
TO ENSURE 15T CHOICE IN KEY )
MARKETS A Record increase in Relationship Net Promoter Score

1. Q32020 figures

) gy ="
2. HY 2020 figures .‘E

%‘P‘n)) <
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Generali 2021 driven by empowered people, strong brand and commitment to sustainability

EMPOWERED A Creating a highly engaged, customer-centric and innovation culture

PEOPLE A Covid-19 reinforces need for simple, agile and adaptive organization

STRONG A Building a consistent and distinctive brand experience

BRAND AGenerali 6s Gl obal Lifeti me Partner Brand

A Long-term growth by integrating sustainability into business

SUSTAINABILITY )
COMMITMENT A Delivering on targets aligned to Charter of Sustainability targets and

Climate Strategy

Ern
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Providing immediate support and longer term solutions for all stakeholders

G100M | NTERNATI ONA A Deployed across more than 25 different countries in addition to Business Unit funding
EXTRAORDINARY FUND A Generali employees and top management contributed

A Provided digital tools and protective gear to ensure business continuity

AGENTS & DISTRIBUTORS )
A Supported with loans, subsidies and prizes; paying loyalty benefits and claims

A Extended coverage, assistance and policy terms

CLIENTS ]
A Expanded remote medical consultation and public health information services
A Free life insurance for healthcare workers
COMMUNITIES )
A Equipped The Human Safety Net partners to operate virtually
PROMOTING INDUSTRY-WIDE A Pandemic Risk Pool, a European solution to address the protection gap
SOLUTIONS A European Alliance for Green Recovery and supporting ambitious energy transition policies

Ern
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M&A and partnerships accelerate the strategy

STRATEGIC PRIORITY STATUS UPDATE

ADRIATIC SLOVENICA AND CONCORDIA INTEGRATION
A #2 player in the Slovenian insurance market COMPLETED
CLEARLY DEFINED A Consolidated Generali presence in Polish insurance market
M&A CRITERIA
SEGURADORAS UNIDAS
REINFORCE LEADERSHIP : . .
A Financial attractiveness IN EUROPE A #2 P&C player in the Portuguese insurance market g\'OTﬁSFEATTl'E%N
A Operating performance and synergies ahead of plan
A Strategic fit CATTOLICA
) L A Strategic investment in high quality franchise STRATECIC
A Execution risk Fal 25sals

A Partnership agreements to deliver incremental value

LUMYNA CARVE-OUT AND SYCOMORE PARTNERSHIP

< . . COMPLETED
A Leadership in the Alternative UCITS and ESG areas

ENHANCE

ASSET MANAGEMENT KD SKLADI AND UNION-POLAND
CAPABILITIES A Consolidated Generali presence in Slovenian
and Polish markets

INTEGRATED INTO
CEE PLATFORM

FULL ACCOUNTABILITY
OF DELIVERY

ADVANCECARE CONTRIBUTING
A Leading healthcare services platform in Portugal TO BUSINESS
A Highly profitable capital-light fee business DIVERSIFICATION

INCREASE SERVICE-
BASED REVENUES

Ern
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Clear strategic priorities to deliver Generali 2021 and beyond

12

Maintain disciplined approach to managing cash, capital and redeployment

Deliver strong results in Life and P&C leveraging best-in-class technical expertise

Further enhance multi-boutique asset management strategy

Increase customer preference while increasing digitalization of distribution channels

Relentless focus on expenses above planned 2021 target

EXECUTION UNDERPINNED
BY GENERALI 0S LI FETI ME PARTNER

CUSTON

Ern
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ACCELERATI NG GENERALI 0S
STRATEGIC TRANSFORMATION

FREDERIC DE COURTOIS

Group General Manager




Generali 6s clearly defined strategic l s f

INNOVATION AND DIGITAL
AR TRANSFORMATION

LEADERSHIP

IN PROEITABILITY Increasing technical sophistication and expertise generating best-in-class Life and P&C margins

STRONG DELIVERY Growing external customer base expected to deliver 2021 organic profit ambitions one year

IN ASSET MANAGEMENT ahead of Plan

REINFORCING Generali Lifetime Partner transformation delivering higher customer loyalty and accelerated digital
STRENGTH OF BRAND capabilities

POWERFUL : . )
DISTRIBUTION MODEL Leveraging the strengths of Generali 0s Agent ¢
ACCELERATED

TRANSFORMATION Rel entl ess focus on expense reduction deliver.
DRIVING PROFITABILITY

CAPITAL AND CASH Strong and sustainable capital generation resulting in an increase of cash remittance

DISCIPLINE to holding

Ern
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Delivering profitable growth in Life and Pensions by capitalizing on macro trends

Increased customer savings trend, with household savings rate at all time high in the Euro area

Greater customer awareness of protection needs and biometri

Growing demand for life-savings products, with Unit-Linked solutions expected to outperform

Unique opportunity in private pensions, with a growing demand for retirement products

FULLY ALI GNED TO GENERALI 06S CORE STRE

Unmatched proprietary/ Best in class technical expertise, Comprehensive product
exclusive distribution network with  evidenced by market-leading proposition including AM solutions
integrated advisory capabilities technical margins with ESG options, biometric riders

and focus on seniors

Ern
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Industry first mover in de-risking Savings business

sTraTEGIC ACTIONS || [ =

CHANGING THE
BUSINESS MIX

RESHAPING
GUARANTEES

PROACTIVE
ALM STRATEGY

TARGETED
IN-FORCE DISPOSALS

16

#1 in Agents channel #1in UL AuM
UL Retail NBP ratio ( @2.4 billion;
(23% vs market 14%)!  36% UL AuM ratio vs 11% market)?

1st mover to maturity 1st mover among peers |
guarantees main products with guarantee
linked only to small part (less
than 35%) of premiums
(Exclusive channel).
Overall average German Savings
New Business guarantee at 0.11%?

Dominant

UL GWP ratio
(53% compared
to market 35%)*

1st mover to
negative guarantee

Leadership in
crediting
rate management

Portfolio duration lengthening to mitigate interest rate risk
(from 8.4 to 9.9 years)3 and improved risk-adjusted asset allocation

to sustain portfolio yields

Landmark Generali Leben sale (4 37 billion traditional reserves)
Exit from high guaranteed businesses in Belgium and Netherlands

1. HY 2020 figures
2. FY 2019 figures

3. FY 2016 vs HY 2020 figures

MOVING AHEAD

Generali France reducing general account
business and developing new Euro
croissance offering (with 80% guarantee)

Generali Italy to further reshape portfolio
by moving to whole life investment
products with death guarantee only and
hybrid solutions

Greater investments into real assets with
further geographical diversification and
full ESG integration

Further significant in-force actions being
evaluated

Ern
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Attractive and predictable P&C cash flows

2015-2019 P&C COMBINED RATIO & 1H 2020 TREND

Avg. Combined Ratio
104%

Avg. Ex-Generali

— ~
103% / \
102% ( )
101% P \
—_
N / \
100% - (
Peer 4
99% i~ o
98% /
9% \ Avg.
Peer 1 - i
96% / Peer 3 Ex-Generali
95%
’ Peer 2
94%
93%
92%
91%
N
90% { \
Generali 1H2020
89% \ /
88% //
0.0% 0.1% 0.2% 0.3% 0.4% 0.5% 0.6% 0.7% 0.8% 0.9% 1.0% 1.1% 2.5% 2.6% 2.7%

Standard Deviation

Size denotes P&C YE 2019 GWP —(9 Trajectory denotes P&C 1H 2020 CoR

17

Strong competences in risk selection,
prudent reinsurance and technical
excellence programs leveraging

data analytics

Resilience of Generali P&C business
underpinned by limited exposure

to large accounts and diversified
high-quality portfolio structure

Source: Company disclosure. Note: Large-Cap European peers include AXA, Allianz, Zurich and Aviva .%it-
I

E5]d
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Asset Management is growing revenues with strong margins that provides
sustainable cash flows with low capital absorption

SUSTAINABLE BEST IN CLASS MARGINS AND GROWING REVENUES 54%
PROFITS OPERATING MARGIN?
GROWING 2020 TOTAL CASH CONTRIBUTION 0304
CASH MACHINE > 0 250 million PAYOUT RATIO IN 20202
CAPITAL LIGHT LOW CAPITAL ABSORPTION 2 6 BPS
BUSINESS Requiredcapita:c . 0 146 mil | i N  REQUIRED CAPITAL ON AUM!

; gchalll«:zﬁzgeggour:ezsow net profit (after minorities) éﬁ_
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Customer and distributor experience excellence resulting in higher customer loyalty

LIFETIME PARTNER HALLMARKS DRIVE SUPERIOR RELATIONSHIP WITH CUSTOMERS

CUSTOMER DISTRIBUTOR
8,8 .
e ., &) £)54 =

@ e e 5.8 .

HUMAN & SIMPLE DIFFERENTIATING SEAMLESS DIGITAL MANAGEMENT N E E D SBASED PAPERLESS

CARING LANGUAGE VALUE OMNICHANNEL VISIBILITY OF GENERATED ADVISORY

EXPERIENCE PROPOSITIONS EXPERIENCE LEADS

ON A JOURNEY TO BEST-IN-CLASS RELATIONSHIP COMMITTED TO FURTHER IMPROVE CUSTOMER
NPS BY 2021 RETENTION
Generali is increasing Relationship NPS! faster than
international peers with a growth of +7 points in Q3 2020 Generali is improving its customer retention with a growth
compared to Q1 2019 of +2.7 p.p. in Q3 2020 compared to 2018

1. Perimeter: Generali units in Europe, Asia, Argentina and Turkey.

The baseline was set at the Q1 2019 at the beginning of the Strategic Plan ﬁu»: S
19 GENERALL
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Jeniot 0T proprietary platform enabling integrated services solutions

Since 2018 Jeniot
has developed
Innovative services
for urban mobility,
intelligent homes,
health and
connected workplace

Jeniot provides
services leveraging
on a proprietary loT
platform which
enables increase of
fee-based revenue
streams

20

SMART HOME
-,

b 7
~

| LN -
MOBILITY DEVICES i g SMART PET
& SERVICES r—

, ey =

BABY =3 % & WORKER

CARE \ St E ‘?Ji: ““na' SAFETY
ik |CNIOT ] | SN

GENERALI
RS
| | SANITIZATION
AIR HEALTH & THEFT
MONITORING PROTECTION

1.5 M+

1 PB+

10 BN+

MANAGED
DEVICES

AE}I\IEAL
REVENUES

DATA
MANAGED

ANNUAL KM
REGISTERED

COUNTRIES
SERVED
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Proprietary network relationships powered by cutting-edge digital tools

DIGITALLY-ENABLED PHYSICAL DISTRIBUTION MODELS AGENT HUB

“#AEfma accenture

INNOVATION IN INSURANCE “
AWARDS 2020

GENERALI GROUP CAPABILITIES 1 2
RECRUITING DIGITAL
& ONBOARDING VISIBILITY
& LEADS
Customer Customer
CLKASJQ'\LAEER profile search
& WEB HUB " ) [
. 4
1 2 e S
? Getin Bond by human/ ;Znatéllrjr?:rft
Discover T%ﬂzh/ functional LOCk in Canng/ assnstanc
BEFORE ® SERVICE AFTER
SERVICE EXPERIENCE SERVICE
/sksfor
. advice
9
Look Generali @ New ] I
&
Offer Use of éenerali needs BUSINESS UNITS [ —
services
PUBLIC ACTORS
WEBSITE AGENT

HUB

AGENT GENERALI

21

PRE-SALES

management

CHANNELS

4 5
SALES POST-SALES
Performance Campaigns
dashboard

ILLUSTRATIVE

Ern
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Leveraging the strengths of Generali 6s Agen

AGENT CHANNEL!? DIRECT CHANNEL
(GDWP Life and P&C, Europe?, G mi | 1 i on) (GDWP Life and P&C, Europe?, G mi | 1 i on)

22

1.7% — 2.0% —
16,993 17,247 2.404 2,448

HY19 HY?20 HY19 HY?20

I'talybés agent channel positive performanc

= @ 0
(+2.6% in Life business at HY 2020)° | 't a IGgnersel excellent growth of +18.9%

Germany exclusive channel resilient performance

N , 0 : .
(+2.0% in Life business at HY20) Ger ma nCo$nssDirekt +21.9%, outpacing Life market

Francebs agent cédbava 302botlyin ldfevi n g ACEER direct operations growing by +12.5%#* in Non-Life,

and P&C led by Poland and Hungary
1. Includes Agents, Employed salesforce and DVAG network o=
2. Includes ltaly (excluding Cometa fund impact), Germany, France and ACEER; variation on a like for like basis & R
3. Excluding Cometa fund impact =l oh
4. At constant exchange rate GENERALI



Accelerated business transformation to drive further profitability

NEW EXPENSE REDUCTION TARGET

(Il nsurance Europe, U0 million)

200

300

Generali 2021 expense reduction target

7

u 200 million
secured by disciplined execution
of savings & transformation initiatives

ua 1 billion
strategic investments confirmed

23

+50%

VS GENERALI 2021 TARGET 200

External services
optimization

New ways of working New 2021 expense reduction target

In 2021 Generali will fully consolidate new ways
of working and further optimize external services delivering

u 300 million expense

vs. 2018 baseline expenses

Ern
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Cash redeployed to deliver profitable growth and attractive shareholder returns

DEBT REDUCTION
U 22.0%illion

\/ ALREADY
DELIVERED

DIVIDENDS ]LO bn

u 45.0%illion
<\/) AHEAD
< > SUBJECT TO
REGULATORY ENVIRONMENT CAPITAL REDEPLOYMENT

U 34.0Million

\/ ON TRACK
UP TO a4 2.5 BIlILLI ON

£

24 GENERALL



Accelerating delivery of Generali 6s stratedg

Operating resilience underpinned by Generali ds r ¢
leadership in technical profitability and digitally enabled propriety distribution capabilities

Generali 2021 strategy validated and reaffirmed; even more relevant in current market
context

Well-positioned to capture the benefit from digitalization and new ways of working

EXECUTION UNDERPINNED
BY GENERALI 6S LI FETI ME PARTNER CUSTOI

Ern
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GENERALI ESG APPROACH

LUCIA SILVA
Group Head of Sustainability and Social Responsibility

BRUNO SERVANT

Head of Group Investment Management Solutions




Creating long-term value with a clear pathway to sustainable business transformation

27

A CLEAR TRANSFORMATION
PATHWAY

FULLY INTEGRATED
AT ALL LEVELS

DEFINED STRATEGY
& GOALS

REAL PROGRESS
TO DATE

CLEAR COMMITMENT ON
SUSTAINABLE INVESTMENT

Generali has a clear purpose and a defined sustainability ambition, built on strong foundations

Our Sustainability strategy is firmly embedded into our governance structure and driven by clear
objectives and responsibilities

We are committed to meeting sustainability targets, driving engagement through flagship projects
and ensuring we deliver on our promises when it comes to climate change and supporting
the green economy

Generali is making good progress across all key strategic areas and is playing an active role
in creating an effective Responsible Consumer ecosystem

We are a responsible investor and have established a strong framework to fully integrate
sustainability into long-term investment strategies

Ern
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The path to Generali's sustainable business transformation

OUR To enable people to shape a safer future

PURPOSE by caring for their lives and dreams

OUR Pursuing long-term growth, integrating

SUSTAINABILITY sustainability into our core business and acting

AMBITION as Lifetime Partner to our stakeholders
Inc:\?grrs;enccj:e drivin Control functions
9 o 9 looking at ESG
sustainability

OUR Remuneration

SUSTAINABILITY incentivizin Integrated

FOUNDATIONS g reporting

28

ESG targets

Engagement with our stakeholders

1. Atransition towards a low-carbon economy which integrates the social dimension

PROUD OF OUR PART OF RECOGNIZED AS A
SUSTAINABLE POWERFUL SUSTAINABLE PLAYER
BUSINESS SUSTAINABILITY BY KEY INDICES AND
INNOVATIONS PLATFORMS OUR OWN PEOPLE

. Member of

AClimate Change Strategy GREENRECOVERY Dow Jones

to promote a Just
Transition!

AFirst European insurer to
issue a Green bond and
create a framework for
Green Insurance-Linked
Securities

AChampion Diversity and
Inclusion focusing on
gender, generations,
culture and inclusion

AA global initiative to

extend Generali 6

to the most vulnerable
in our communities

© The
Human
Safety
Net

REBOOT & REBOOST our economics for a

sustainable future

AEU Alliance for a Green
Recovery

~— FINANCE
UNEPINITIATIVE

Sustainability Indices

Powered by the S&P Global CSA

(. b= A [V | Bronze Class 2020

MSCI
ESG RATINGS

[ccc] 8 |88 [BBB| A [YM AAA|

4~ Most Sustainable Corporations in the World

ot | 100

0/. Of our people see
81 A) Generali as a

sustainable
company

Ern
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Integrated governance driving sustainability at all organizational levels

29

BOARD

N
~__—

TOP
MANAGEMENT

N
~__—

OPERATIONAL
LEVEL

BODIES

BOARD OF DIRECTORS

CORPORATE GOVERNANCE
SOCIAL & ENVIRONMENTAL
SUSTAINABILITY COMMITTEE

KEY CHARACTERISTICS

A 61.5% independent board members
A 38.5% female representation
A Chair: Non-Executive Non-CEO

A Chaired by the Chairman of the Generali Board of Directors
A Advisory, recommendatory and preparatory role for the Board of Directors
A 5 non-executive members

SUSTAINABILITY
COMMITTEE

A Sponsored by Group CEO
A Drives the strategic integration of sustainability

A 13 executive members including heads of Group functions and country CEOs

RESPONSIBLE INVESTMENT COMMITTEE

GROUP ENGAGEMENT COMMITTEE

INTEGRATED REPORTING LAB

RESPONSIBLE BUSINESS LAB

A Specific committees and working groups with cross-functional composition
and expertise

A In charge of delivering the strategic view of Sustainability

A Providing technical input to ensure appropriate implementation of the strategy

GENERALI IS INTEGRATING STRATEGIC SUSTAINABILITY OBJECTIVES

INTO TOP MANAGEMENT REMUNERATION SCHEMES

Ern
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A clear sustainability strategy and defined goals

1. GENERALI 2021

New 2021 strategy goals aligned with the Charter of Sustainability Commitments:
A Sustainability KPIs: A Flagship projects :
T +04.5billion in new green and sustainable investments I Responsible Consumer to create distinctive and customized product offering

~ ) . for responsible consumers
I 7-9% GWP growth in Green and Social Products
I  EnterPRIZE to award the best sustainable SMEs

I The Human Safety Net expand Generali global community support initiative
in and beyond existing 18 countries

2. CLIMATE STRATEGY

m Positioning on carbon intensive business Reducing direct impacts

A Underwriting: not insuring any new coal and tar sands- A Underwriting: A Reduce our greenhouse gas emissions by 20% by 2020
related customer; no increase of minimal insurance n frering f tail and SMEs market (base year 2013)
exposure to coal-related activities (0.1% of P&C GWP) T Increase green otlering for retail & S marke

T Community of Experts for underwriting risks of the A Increase purchases of green power

A Investments: no new investment in coal and tar sands- renewable energy sector

related issuers; gradual divestment of U 2 billion exposure

to coal-related issuers A Investments: U 4.5 billion in new green and sustainable

A Engagement to support transition to a low carbon Investments

economy Green innovation in our financial management
Issuing of two green bonds and definition of a framework for green Insurance Linked Securities

Managing climate-related risk: definition of a framework for climate change risks management
Transparency and reporting: disclosure on how we manage climate-related risks and opportunities

£
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Sustainability integration brings tangible progress in all areas

11414 AGMs Aboutl.l,l 35 bl”IOn

attended in 2019

P “11: investments with dedicated ESG
80% U 4 b I I I I O n mandates
of direct listed investment of new green and sustainable
covered by ESG analysis investments as of 1H 2020
90% of employees in SME
remote working EnterPRIZE

Giving visibility to sustainable SMEs

U 15.3 billion

GWP from green and social products in 2019

(TU
329 D& Inde(>)< in 2019

reskilled employees

as of 1H 2020 _|_7 Relationship NPS!

as at Q3 2020
20 _-! Decarbonization of the P&C
8 /0 —é underwriting portfolio
Engagement Index © The
in 2019 Human
aafety
et
16 -20% 99%
: o . in GHG emissions purchased green
partners collaborating active in 22 countries in 2019 vs 2013 power in 2019
as of 1H 2020 as of 1H 2020
. =
1. Delta vs Q1 2019 baseline éﬁ%
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