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The Human Safety Net global movement
launches in Thailand

Bangkok, February 20, 2025 — The Human Safety Net, a global movement of people helping people
established and supported by Generali Group since 2017, has expanded its reach to Thailand. The launch
ceremony held in Bangkok was hosted by Generali Thailand and attended by The Human Safety Net leaders,
ambassadors, and volunteers.

Since 2017, The Human Safety Net has worked closely with non-profits, corporates and volunteers to make a
real difference for vurnerable communities in the countries it operates in. The movement has served hundreds
of thousands of individuals and families across 26 markets worldwide. The movement has continued to spread
its impact in the Asia region, starting in Indonesia, Malaysia and Vietnam and afterwards expanding to India,
Hong Kong, the Philippines and now Thailand.

Rob Leonardi, Asia Regional Officer, Generali, said, "I'm absolutely thrilled to see The Human Safety Net
expand to Thailand and the enthusiam around this launch was clearly felt at our kick off ceremony. As our region
makes progress towards accounting for 65% of all beneficiaries globally by 2027, | have every confidence that
Generali's Foundation will make a significant impact in Thailand - as it has in our other markets in the region.”

Arsh Kaumi, CEO of Generali Thailand, said: "We are delighted to see the expansion of The Human Safety
Net into Thailand. Our core team has already taken steps to initiate a programme to empower disadvantaged
families, and | look forward to further collaboration with our NGO partner to help as many individuals and
communities as we can.”

Giuseppe Randazzo, Head of Communications & Public Affairs for Asia, Generali, said: "The launch of
The Human Safety Net in Thailand opens up more opportunities to make a lasting impact on peoples lives. This
launch follows a remarkable track record of impact which started in Italy and has since spread to 26 markets
globally. ’'m moved by the progress we’'ve made serving those in need in Asia, and very much look forward to
what we'll do for vulnerable individuals and families here in Thailand.”

The Human Safety Net Thailand will be working with Community Children Foundation (CCF) on a programme
aimed at empowering disadvantaged Gen Y/Gen Z parents in Samutprakam Province near Bangkok. The
project delivers a six-session parenting programme, the Smart Seeds Model, to parents at selected local
schools in Samut Prakan province near Bangkok to equip them with knowledge for the healthy development of
their children.
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ABOUT THE HUMAN SAFETY NET

The Human Safety Net is a global movement of people helping people. Our mission is to unleash the potential of people living in vulnerable
contexts to transform the lives of their families and communities. The Human Safety Net's programmes support vulnerable families with
young children (ages 0-6) and contribute to the inclusion of refugees in society through employment and entrepreneurship. We do this by
joining forces with non-governmental organisations and the private sector in Europe, Asia and South America. The driving force behind The
Human Safety Net is a foundation established by Generali in 2017 and active in 26 countries with a network of 77 NGOs and social
enterprises as partners. The programmes contribute to five of the UN Sustainable Development Goals - SDGs. The programme for Families
supports early childhood indicators (SDGs 3 and 4); the programme for Refugees helps to create sustainable jobs and communities (SDGs
8 and 11); and both programmes are based on the principle that significant impact can only be achieved through collaborations between
different countries and stakeholders (SDG 17). The Home of The Human Safety Net is located in the heart of Venice, in Piazza San Marco,
at the Procuratie Vecchie.

THE GENERALI GROUP

Generali is one of the largest global insurance and asset management providers. Established in 1831, it is present in over 50 countries in
the world, with a total premium income of € 82.5 billion in 2023. With around 82,000 employees serving 70 million customers, the Group
has a leading position in Europe and a growing presence in Asia and Latin America. At the heart of Generali's strategy is its Lifetime Partner
commitment to customers, achieved through innovative and personalised solutions, best-in-class customer experience and its digitalised
global distribution capabilities. The Group has fully embedded sustainability into all strategic choices, with the aim to create value for all
stakeholders while building a fairer and more resilient society.
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